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What we do

Since 1993 we have 

worked with 

beekeepers in more 

than 50 nations



Nature-based beekeeping - Working with 
indigenous bees in locally-made hives 

•







How consumers obtain information about honey

1. Chat with friends and ‘taxi drivers’
2. Honey labels
3. Social media, press, trade reviews 
4. Information articles and news
5. Promotional events and advertising e.g. tastings
6. Honey trade bodies, boards or associations



Taxi drivers!



Customers become very loyal to honey brands







The honey label is 
where many buyers 
obtain information and 
education about honey

Types of information
• Type of honey, country and floral source
• Medicinal claims e.g. manuka honey
• Raw – and explaining what this means
• What happens if honey crystallises?
• Certification e.g. organic, fairtrade
• Marketing messages e.g. traditional, natural, forest-conserving
• How the bees were kept















Information articles 
and news

Types of information

• How to avoid fake honey?

• What is organic honey?

• What is raw honey?



Trade reviews

Types of information

• Most ethical honey

• Honey comparisons



Promotional events 
and advertising

Encouraging people to buy 
honey because of certain 
attributes:
• Taste
• Colour
• Consistency
• Origin
• Authenticity
• Ethical value



Honey trade bodies, boards and associations

American Honey Producers Association



Thank you for your interest!

 Please do get in touch if you 
would like to be more involved…

www.beesfordevelopment.org

nicolabradbear@beesfordevelopment.org
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